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Company 

Background 

 Established in 1999 by former Rolls-Royce/Bentley,  

 TVR and Williams F1 Employee – Ewan Baldry 

 

 Design and Manufacture Customer Racing Cars 

 

 Cars sold all over the world 

 

 Provide track support to domestic and worldwide customers  
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The Design Council 
Key Objectives 

To build credibilty through development of the 

brand: 

 

 We have a good product – we need to help 

others to realise that and give them buying 

confidence. 

 

 We need to give the impression that we are 

bigger than we are. 

 

 We need to get our story across 

 

 



The Design Council 
Method Used 

 Assigned a Design Council Associate 

 Jonathan Ball  

 

 Diagnostic Meeting 

 Provided Company Background 

 Worked through the issues and 

challenges 

 

 Follow up meeting at which the strategy was 

presented 

 

 



The Design Council 
Strategy 
  

 

 Develop a new company logo and artwork 

 A graphic artist was brought into the 

project 

 

 Plan a campaign  

 Lead with some key stories 

 Attend the Autosport Show with new 

branding etc 

 New website with revised and more 

focused content 

 Regular news and updates via social 

media 

 

 



The Design Council 
Outcomes 
  

 

 Logo development 

 

 

OLD NEW 



The Design Council 
Outcomes 
  

 

 Autosport Show Attendance with New  

Branding in strong evidence 

 

 



The Design Council 
Outcomes 
  

 

 Promotional Materials 

 

 



The Design Council 
Work in Progress 

  

 New Website 

 

 Facebook “Likes” close to 3000 

 

 Regular news updates circulated 

 

 Increase in sales enquiries 

 

 

 



Any Questions 


